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Our Purpose: 
Reverse Garbage Co-operative was established to protect and enhance the natural environment by 
educating individuals, communities and businesses about the value of conserving resources through 
waste avoidance, waste minimization and life-long resource use.  

Reverse Garbage Co-operative members recognize the detrimental impact that excessive resource use 
and waste has on the natural environment. The Co-operative and it’s members seek to contribute to 
protecting and enhancing the natural environment by fulfilling the aims, and promoting the objectives of 
Reverse Garbage Co-operative.   

In particular, Reverse Garbage seeks to contribute to a culture of environmental responsibility in the 
community and among businesses in order to ensure a sustained approach to protecting and enhancing 
the natural environment into the future. 

Our Aims: 
i.   To work co-operatively with all interested parties to achieve waste minimisation through 
promotion of life-long use of resources, and reuse of waste materials in order to preserve and protect the 
natural environment. 

ii.  To implement active education programs and mutual benefit projects with the community, 
education, industry and Government. These programs focus on decreasing human impact on the natural 
environment by changing patterns of behaviour in industry and the community regarding materials 
usage, organisational procedures and government legislation. 

iii.  To be a democratic, social enterprise committed to internationally accepted principles of 
cooperation, creating a framework for active involvement of members, and encouraging the 
participation of stakeholders.  

 

  



 

 2 

 

 

TABLE OF CONTENTS 

IMAGES AND ARTIFACTS FROM A COLOURFUL YEAR .................................................................................. 3 

CHAIRPERSON’S REPORT ................................................................................................................................. 4 

THE BIGGER PICTURE OF SUSTAINABLE RESOURCE USE .................................................................................... 5 

CEO’S REPORT ................................................................................................................................................ 6 

EVERY ITEM HAS A STORY TO TELL ................................................................................................................. 9 

RETAIL REPORT ............................................................................................................................................. 10 

 ITEMS SOLD .......................................................................................................................................... 11 

OPERATIONS REPORT .................................................................................................................................... 12 

EDUCATION PROGRAM REPORT..................................................................................................................... 14 

CUSTOMER’S VOICE ...................................................................................................................................... 16 

RG CREATIVE ............................................................................................................................................... 17 

PROGRAMS AND PARTNERSHIPS REPORT ....................................................................................................... 19 

SUPPORTING REUSE IN THE COMMUNITY .............................................................................................. 19 

VOLUNTEERS AT REVERSE GARBAGE................................................................................................... 20 

SUPPORT CIRCULAR ECONOMY AWARENESS ........................................................................................ 20 

STRATEGIC PLANNING ................................................................................................................................... 22 

STRATEGIC BUSINESS PLAN 2015/16 ............................................................................................................ 23 

FINANCIAL REPORT ....................................................................................................................................... 24 

 

 

 

 

 

REVERSE GARBAGE Co -opera t i ve  L td .   

8 /142  Add ison  Road,  Mar r i ckv i l l e ,  NSW  2204.   

P :  02  9569 3132           E :  admin@reversegarbage.o rg .au  
  



 
 3 

IMAGES AND ARTIFACTS FROM A COLOURFUL YEAR 
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CHAIRPERSON’S REPORT  

Forty years on and Reverse Garbage is stronger than ever!  

2014/15 has been a terrific year for Reverse Garbage. We have had more than 61,000 customers access fabulous 
reuse materials from our Marrickville warehouse. This has included more than 3,800 of our ‘fill-a-bag’ of industrial 
discards, almost 2,500 street banners, over 5,000 items of second hand furniture and about 6,250 hessian coffee bags 
plus so much more – all saved from land fill and diverted for creative community uses. 

We have also provided fun, creative and sustainable activities for children and families at more than 30 festivals and 
community events. 

All of this has helped subsidise our curriculum extension program for more than 4000 school children across 
metropolitan Sydney and our Train the Trainer program for preschool and primary school teachers. Our programs 
focus on key sustainability skills including creativity, collaboration and innovation. By investing in these skills we 
are helping to build a more sustainable future for all of us and inspiring even more people to work to protect and 
preserve our natural environment!  

When Reverse Garbage was established in the mid 1970’s reducing waste to landfill was a new concept. Forty years 
on, Reverse Garbage’s mission continues to be relevant and central to local and global efforts for environmental 
sustainability. Reverse Garbage continues to play a vital role as a leader in creative reuse of industrial discards;  as a 
significant sustainability and reuse educational organisation; and as an ethical shopping option for community 
groups, educators, students, artists, businesses and individuals. 

To continue to strengthen our organisation for the future, the Board of Directors held an engagement and business 
planning process during 2014/15 that included online and face to face surveys and focus groups. We have used this 
information to develop a strategic business plan for the year. Our business plan is designed to enhance our capacity, 
increase our services and improve our operations. We have included a summary from the consultation and the plan 
on pages 23 and 24.  The full plan and report are on our website. 

I’d like to thank my colleagues on the board for their commitment and dedication throughout the year. I’d also like to 
acknowledge our great staff team for their hard work and contribution to all of the achievements we have enjoyed 
this year. 

On behalf of the Board of Directors and the staff, I’m pleased to present this year’s report which provides highlights 
and insights from the year’s achievements. 

Yvette Andrews,  

Chairperson , Reverse Garbage Co-op Board of Directors   
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THE BIGGER PICTURE OF SUSTAINABLE RESOURCE USE 

 

 

 

 

 

Over the 40 years since Reverse Garbage was conveived the language we have used to talk 
about reducing waste in order to protect our natural environment has changed and evolved. 
Where once we used phrases like fighting pollution or encouraging environmental 
responsibility now we refer to industrial ecology, circular economy and cradle to cradle 
resource stewardship. While language has changed our commitment to protecting our natural 
environment by reducing resource use, and encouraging life long resources remains.   

We also recognize that there are many ways for all of us to help protect our natural 
environment and live more sustainably. At Reverse Garbage, we contribute to this be 
promoting reuse. This is some of the thinking that our work is based on… 

What is Sustainability about? 
 It’s about intergenerational equity – considering how our resource use will affect future 

generations’ access to resources. 
 Recognising limits – we live on a planet that is capable of producing abundance, but only 

within limits. We can use natural resources as long as the system remains intact.  
 Sustainability is about creating systems and making choices which contribute to the 

regenerative capacity of the earth.  

The Three “R”’s -  REDUCE-REUSE-RECYCLE 
 Reduce: When we understand that the earth has limits, it follows on that we also have to 

limit what we consume. There are also limits to how many times some things can be 
reused or recycled. This is why the most important way to address planetary limits is to 
REDUCE. We can reduce by sharing, by choosing more durable items and avoiding 
single use items/disposable items. 

 Reuse: This is what we specialise in at Reverse Garbage. This is important because of the 
problem of WASTE. Reuse helps to extend the life of our resources. 

Natural systems do not create waste; everything is reused and continues to cycle around 
the system.. In human systems, most things can only be reused a limited number of times 
before they must be recycled, composted, or thrown into landfill. Therefore it is important 
not only to reuse items as much as we can, but also to think about what happens to a 
resource when it can no longer be reused. Industrial systems that are trying to mimic the 
natural closed-loop cycle are often referred to as Industrial Ecology or Circular Economy.  

 Recycle: Recycling helps to minimise the amount of new resources which need to be 
extracted from natural environments, but the process can still be very resource intensive 
(and potentially destructive). A lot of water and energy is required to break down and re-
make our recycled products. Recycling paper may save forests, but because it consumes 
other resources, it is at the bottom of the hierarchy for responsible resource use. 

Reuse is better than recycling because we are using our own energy instead of energy 
from coal and electricity. The more we can use our own energy to extend the life of our 
materials, the better. So we all have role to play! We are doing our bit and we encourage 
everyone to join in! 

If you want to know more about sustainable resource use, the three R’s and circular economy 
– check out these websites: 

http://www.circulareconomyaustralia.com/ 

http://www.uts.edu.au/research-and-teaching/our-research/institute-sustainable-
futures/news/what-will-circular-economy 

http://www.ellenmacarthurfoundation.org/circular-economy 

http://www.wwf.org.au/get_involved/change_the_way_you_live/recycle_reuse_reduce/ 
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CEO’S REPORT 

DARE KAVANAGH, CHIEF EXECUTIVE OFFICER 

2015 marked another great year for 
Reverse Garbage.  We have strengthened 
our focus on our core aims. We have 
consolidated our business operations. We 
continued to achieve incredible successes 
against our objectives. Each area of the 
organisation had stand out achievements.   

For many people Reverse Garbage is 
synonymous with our retail service from 
the Marrrickville warehouse at the 
Addison Road Community Centre. As it 
has for almost 40years, the Warehouse 
continued to offer an ethical, affordable shopping option with a selection of 
unique reuse resources to schools, childcare centres, individuals, community 
groups, students, artists, film and theatre producers, and businesses. In fact, 
more than 60,000 customers purchased items at the warehouse in the past 
financial year. Kirsten Junor, our Retail Manager, describes the outcomes of the 
processes and the resulting improvements in her report on page 10. 

 In addition to feedback on the shop floor, we initiated structured processes to 
seek feedback from customers. This feedback contributed to our strategic 
business plan and helped us strengthen the retail service quality and 
presentation.   

The success and achievements in all sections was underpinned by the efforts of 
the operations team, worked with donors and business partners to ensure that 
materials destined for the rubbish tip could be diverted for reuse by our 
customers and partners. In his report on page 12, Operations Manager, Andrew 
Cutts, highlights both typical examples and unique stories to provide an insight 
in to the sources of Reverse Garbage materials. 

The Education section provided creative sustainability education programs to 
more than 2300 school aged children in schools in Metro Sydney and beyond. 
Out of school hours, a further 1600 children and young people had the chance to 
create and practice reuse in programs delivered through Councils, community 
centres, vacation care providers. Many hundreds more had fun learning about 
reuse as they participated in Reverse Garbage activities at more than 30 
community festivals and corporate events.  RG Education also re-established 
our adult workshop program with upcycling skills and creative community 
cultural development activities. Meg Elsley, describes some highlights from the 
program in the RG Education Report on page 14.  

The reuse and ‘upcycled’ installations designed and produced through RG 
Creative brought quality design and sustainability together for clients as diverse 
as financial services companies to social justice fundraisers. While upcycled 
products gave our retail customers unique items for their homes and businesses. 
Some photos of Oscar and Aspasia’s work for RG Creative are included on 
page 17. 

 

 

Street Banners in all their reuse glory!  
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ARTWORK FOR NEW PROMOTIONAL 
MATERIAL: 
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Vintage items find new homes through 
Reverse Garbage. Including classics  like 
these… 

 

As well as successes in each of our business sections, Reverse Garbage 
supported community cultural and sustainability outcomes through our 
sponsorship of cultural and social justice projects. Some of these 
partnerships and projects are outlined on page 19.  

The Strategic Business Plan for 2015/16 is described on pages 22 and 23. As 
you will see in both the Retail Report and the Strategic Plan Consultation 
Summary the ideas behind our planning and development are strongly 
influenced by feedback from members, customers and other supporters. As a 
new CEO,  the conversations and ideas from customers have been very 
important to me. I am grateful for the time so many people have taken to 
send us emails and share their thoughts in the warehouse, at meetings and in 
workshops. Throughout the report we have included quotes and highlights 
of customer comments.  We hope you enjoy these stories and images.  

The other important group I need to thanks is the team of amazing staff and 
volunteers that I have worked with throughout the year. They have all 
contributed to the success and achievements we describe here and so much 
more.  

The breadth of our 2015 Annual Report demonstrates that even though 40 
years has passed since the Reverse Garbage Truck was conceived, we 
remain a relevant responsive and valuable player in the arts, education and 
sustainability sectors.  

I am proud to present this, my first Annual Report as CEO, to our members, 
donors, customers and supporters. 

 

I look forward to feedback as we move into our 40th year.  

 

Dare Kavanagh, 

Chief Executive Officer 
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EVERY ITEM HAS A STORY TO TELL 

 

It is terrific when we get to see what customers 
have made with our materials, too.  We 
really appreciated this email and photo from 
Christopher. 

"Thank you for helping me pick up 
some reverse garbage to make my 
Australian animal , the emu!  

Those bra caps were the best for the 
body of my model. The plastic yellow 
sticks were great for the legs as well 
as the pump nozzle for the head and 
neck." 

It looks great Christopher, well done, full 
marks from us! 

 

 Our Retail Manager, Kirsten tells one of the memorable 
ones from this year… 

“We had just displayed a collection of recently 
donated costumes. The team and customers 
were enjoying the fun and quirky designs. 

 Unexpected a customer declared: “I designed 
that helmet 10 years ago! It was for one of my 

first productions as a designer.”  

We were all amazed! Only at 
Reverse Garbage - Creator 
and costume reunited after ten 
years. That’s the magic of 
Reverse Garbage.  He was 
even kind enough to send us 
the original design sketch and 
a cast photo!  
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RETAIL REPORT 

KIRSTEN JUNOR, RETAIL MANAGER 

For most people who know Reverse Garbage, our retail service is the 
primary way they connect with us. Over the course of the year many tens 
of thousands of people have visited our warehouse and shopped at 
Reverse Garbage.  

More than 61,000 customers came through our retail warehouse this past 
year. Throughout the year, we did lots of talking to customers and have 
been responding to their feedback. In our February survey, we found that 
50 % of our customers are regulars or locals many of whom have being 
coming for many years. Most people also reported that they had originally 
heard about Reverse Garbage from friends/family or teachers. 
 
It was inspiring to see how many customers travel across Sydney to visit 
Reverse Garbage and shop with us. More than 25% of those surveyed 
came from more than 10Km away and of those half travelled more than 
20km! That goes to show that there is no place like Reverse Garbage!” 

Unique is the perfect word for Reverse Garbage, a unique retail experience, there really is no other place like it!  In 
the survey 87% of respondents gave us positive feed back with comments such as: 

“Always worth a visit”   “love it!”    
“Sydney would not be the same without it” 

A handful of people offered suggestions such as: 

“you need prices on everything”      “bring back the books”  
“ I wish more  merchandising companies would donate to you” 

These are comments that have echoed though other customer feedback channels as well. 
All of these have been included in our improvement plans for 2015/16.  

Pricing is more obvious and consistent; reducing the need to find staff or volunteers to ask. Items which became too 
cumbersome and dangerous, such as books which were stopped have been gradually reintroduced with a more 
managed approach. We are actively seeking new donor businesses to increase the range and quality of materials 
available.  

In addition, we worked a lot on refining the materials donated this year. We renewed 
our focus on commercial and industrial discards. This gave us the opportunity to 
recreate our displays and marketing. Overwhelmingly the changes have been well 
received and much commented on! We will be unique for another 40 years!   
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 ITEMS SOLD 

So what did we save from landfill and sell to our customers in 2014/2015?  

Among the 230,000 plus items sold during the year some of the highlights include: 

 3638 of our famous “fill a bag” bags or bins 
 6250 hessian coffee sacks 
 1580 EVA skins, so many and varied uses, especially costumes 
 Perhaps more uniquely 253 pianola rolls! 
 7215 card board cones have been saved from landfill and repurposed! 
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OPERATIONS REPORT 

ANDREW CUTTS, OPERATIONS MANAGER 

We have been busy this year 
expanding our field of donors 
and strengthening relationships, 
old and new. 

 During 2014/15 we have been 
focusing more on our heritage of 
industrial and commercial 
discards for creative and 
practical reuse. We divert 
approximately 90 cubic metres 
from landfill with support of 20-
30 different business each 
month.  

We have vehicles on the road five 
day per week providing both a collection service to businesses and delivery 
services to customers. Our regular pick ups take us as far north as Gosford, 
West to Katoomba and South to the National Park, Woolongong and the 
Southern Highlands.  

One of our long time regular donors is a foam manufacturer located on the 
Central Coast. In 2014/15, we collected approximately three cubic metres of 
foam offcuts every two months equating to nearly 1500 units and 
approximately $11,500 in sales. These EVA (ethyl vinyl acetate) skins have 
become an iconic craft material from Reverse Garbage, not available for retail 
elsewhere. This foam is not bio-degradable or recyclable so rescuing it for 
reuse is by far the best option for its disposal.  

Another craft material that has become synonymous with Reverse Garbage is 
clean rolls of paper. These we source from an industrial printer. We collect, 
on average, one to two cubic metres every two weeks. This in 2014-15 we 
sold nearly 1000 rolls of paper resulting in over $12,000 in sales. In addition, 
we were able to assist with them moving factories and diverted a further 12 
cubic metres of various print media that otherwise would have ended up in 
landfill. 

Other donations of not include a local Hardware Store proprietor cleaning out 
his long-held storage facility. We rescued over 20 cubic metres of a huge 
variety of 20th century tools, hardware, decor items, fasteners and public 
service uniforms.  

 

EVA – from garbage to 
gorgeous! 
EVA - ethyl vinyl acetate is an 
entirely non-recyclable non 
degradable foam material. EVA skins 
are the off cut sections discarded in 
the process of cutting EVA blocks 
into items like boogy boards. 

 

In some creative hands EVA skins 
saved from landfill can be turned into 
a superhero’s cunning disguise! 

 
In the hands of a creative fashion 
designer,  like Peter Dwyer - EVA 
skins can become fun frocks! 
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Over 6000 under-desk waste paper bins were donated from the 
ATO and Westpac. These we have utilised to revitalise out Fill-
a-Bag area by  implementing “Fill-a-Bucket” as well. We have 
sold nearly $22,000 of items from our fill-a-bag area.  

Our waste outputs have been improved greatly in 2014-15, with 
the introduction of further separation of recycling. We now have 
separate outputs for paper, cardboard and soft plastic; 
commingled container recycling; scrap metal and cables; 
electronic waste and building rubble.  

We have seen a number of significant improvements to our 
facilities in 2014-15. Three storage containers were sold and 
removed, improving the appearance and safety of our outdoor 
areas. Hut5B, formally used for storage, has been fully 
refurbished as a usable and income-generating workshop 
space.  A safety audit has seen the refurbishment and 
improvement of our shelving system and the purchase of new, 
safer ladders and trolleys. 

Its been a successful year of strengthening our operational 
integrity.  

  

Rosina’s images from an afternoon at RG….
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EDUCATION PROGRAM REPORT 

MEGAN ELSLEY, EDUCATION CO-ORDINATOR 

 

Throughout this financial year, our 
education department has continued 
to work with diverse groups to 
promote responsible resource use in 
a creative and fun setting. Education 
in 2014-2015 has been all about 
passing on the skills for 
sustainability, with a focus on 
creativity and collaboration as a 
means to reduced waste. We have 
developed new workshops, and new 
relationships with schools. 

Our education program includes  a 
wide variety of settings:  

 Workshops with schools and 
groups as incursions or excursions 

 Vacation care and out of school hours care (OOSHC) 

 In-house works that we host for adults or children 

 Train the trainer workshops for teachers and child care workers 

 Festivals and events 

 Craft birthday parties 

In November, our team travelled to the Hunter Region and ran a number of 
activities in schools and community settings. This was a great way to spread 
our message of environmental responsibility beyond our usual areas in 
Metropolitan Sydney.  

Our largest event for the financial year was in March, where our educators 
taught upcycled craft to kids at a corporate event. There were approximately 
1000 children in attendance at this day long event! The kids learnt to do french 
knitting with plastic bags; and made cork boards, and planters all with reused 
materials! 

Since the refurbishment of Hut5B- the Re-Creation Room as we call it- we 
have been able to revive the in-house creative reuse program. This has included 
reuse craft birthday parties. We held our first one in May.  The party had a 
garden theme, and guests made spidery webs and paper flowers. Instead of 
sugary party favours each guest took home a box of useful craft items, which 
had been rescued from landfill! What a great way to celebrate without waste! 
Gill the birthday girl’s mum describes the party below. 

In June, we conducted our first “talk and tour” with a group of high school 
students. This is an exciting new offering which expands on the original 
warehouse tour. It includes a greater depth of discussion regarding the three 
R’s of responsible resource use, and gives students a chance to re-imagine 
waste. The students in our Talk and Tour groups have come up with so many 
great ideas around the possibilities for reuse (Some images of their brainstorm 
work are included below). We hope that the Talk and Tour experience will be a 
creative spark for lifetimes of reuse and waste minimisation.  
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Later in June we celebrated the creativity that comes from cultural diversity in our partnership with the Ethnic 
Community Services Co-operative 

The Reverse Garbage Team delivered “a very inspirational, fun and practical workshop thoroughly enjoyed by all. 
This session had workers reflecting on the endless opportunities for multicultural art & craft activities”. – Meni, Co-
ordinator of Bi-Cultural Support at the Ethnic Community Services Co-operative 

Across the year, we have been involved in more than 30 festivals. From the Newtown Festival here in Marrickville to 
The Chinese New Year Festival in The Hills Shire and the Solstice Festival in Avalon in the North and West; and the 
Eco Fair in Randwick in the East and Riverwood in the South. We also made a trip up to the Hunter for a festival in 
Musselbrook.  

Workshops at Addison Rd  

RG Education out and about  
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CUSTOMER’S VOICE 

Here are two of the many stories from customers about how Reverse Garbage has contributed to 
their projects.  

 

Birthday Fun! 

Gill describes her experience as our first kids craft birthday party customer 
for 9 year old Rosie’s Birthday… 

My kids range in age from 17 to 6 so I've done my share of parties over the 
years. To me they are synonymous with plastic rubbish.  

After a quick chat to Dare about the kind of party I was looking for (a craft 
party for a 9 year old) we seemed to have it all worked out. Meg contacted me 
nearer the date to give me the lowdown. She had two craft activities planned 
one of which, the dream catcher, was suitable for girls and boys and some 
party bag giveaway ideas. 

On the day I turned up with food and cake to find a room beautifully decked 
out with bunting and hand painted birthday signage. There were craft tables 
set up with everything the kids needed ready to go; there was a verandah 
(lucky as we did have rain)for the food and drinks; there was enough floor 
space to have a sit down party game and also a table for presents.  

Meg wrangled those hyper children for two hours. Every one of them left with 
something they had made that day. Some finished quickly and made 
something of their own, some laboured for the entire party on their 
masterpiece. The party bags were another big hit courtesy of Meg. They 
looked quite the poshest kids party bags ever as they were some fancy 
promotional packaging donated to Reverse Garbage.  

And right there is my favorite part of having a party at Reverse Garbage - 
everything was recycled, someone else's chuck out, a part(y) of the solution 
instead of the problem. 

 

 

School Yard Snake 

Rosie Hemans, a teacher at Lithgow High School sent us a great photo 
of the reuse garden project that she and her students created. She 
wrote: 

A few months ago I bought a stack of Venetian blinds from Reverse 
Garbage. My students spray painted them and then cut individual 
snake scales out of them and attached them to a chicken wire frame to 
make this huge rainbow snake for our garden. Awesome at Lithgow 
High School 
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RG CREATIVE 

 

RG Creative is a unique offering in the events and prop creation industry. Through RG Creative Reverse Garbage 
supports customers to choose to reuse with high quality designed and produced creative event installations.  Our 
Creative team also developed a line of reuse items which were produced and sold at the warehouse. Both of these 
areas of work provide examples of reuse that can inspire and raise awareness about the value in reuse materials.  

This 
Replica Acapulco Chair is strung with 

street banners! 

These upcycled items made with banners, hessian and upholstery samples 
are a terrific combination of sustainability and creativity. They were all old 
sold through our retail section. 

   

   

RG Creative helps make a grand entry re-dressing and reusing some of the props for multiple events. Often before 
selling them to another creative organisation for their next incarnation. 

 



 

 18 

 

 

 

 

  

 

 

This circus themed photo prop was a big hit at a corporste event 
where guests explored various aspects of risk. When it came back to 
the warehouse it was a fun talking peice and demonstration for the 
students and visitors. It had a central place in our winter sale as an 
instagram photo opportuntiy. It now lives at a local public school 
where they intend to use it and re theme it each year as part of the 
schools fundraisers and other activities. All of this is more incredible 
when you consider that everything that it is made from was destined 
for landfill before reverse Garbage diverted it and gave it a new life 
or two or three....! 

 

Other large installations that were purpose built for events such as the 
stage backdrop for Dress Up Attack or the décor for the Australian 
Museum’s Jurrasic Lounge also came back the warehouse and found 
new homes for other events some are even re-donated so they can 
continue to be used. 
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PROGRAMS AND PARTNERSHIPS REPORT 

 

The Reverse Garbage Project and Programs Initiative covers a wide 
range of activities which support our objectives by working with 
businesses, community groups and individuals.  

As described in the Education Report, throughout the year we have 
collaborated with dozens of schools by subsidsing the education 
programs that we run with students as well as offering prizes for 
fundraising events and offering reduced price materials for special 
projects. 

SUPPORTING REUSE IN THE COMMUNITY 

In addition, during 2014/15 Reverse Garbage contributed more than 
$20,000 in goods and services to more than 30 community projects. 
Some examples include: 

 On-going support for Palletable Furniture’s program teaching 
upcycling woodwork skills to homeless and disadvantaged young 
people by turning wooden pallets and other discards timber into 
outdoor furniture and storage boxes. We provide them with free and 
discounts materials. In turn, we are one of the retail outlets that sell 
their products for them.  

 Support for artists and exhibitions who create works that promote 
environmental sustainability themes or work with reuse items. 
During the year we sponsored a prize at the PBC Sculpture on the 
Green and provided 300 street banners for artist Deborah Redwood’s 
installation Scared Vines for Sculptures at Scenic World. In this 
piece, Deborah had artificial vines encroaching on the natural 
environment to allow the viewers to reflect on human and industrial 
impact on the natural world. 

 Projects with the Marrickville Council’s mobile playgroup The 
Magic Yellow Bus. In 2015, Reverse Garbage provided 
sustainability education to families with young children by running 
free reuse craft sessions in conjunction with Magic Yellow Bus in 
each of their 8 locations. We also collaborated with the Sydney 
University Playground Project to offer 4 pop up reuse play sessions 
for school aged children at the magic yellow bus during school 
holidays.  

 Support with goods and venues for Sydney Fringe Festival 
contributors the Inner West Women’s Shed and for Jamestown 
Collective Junk Percussion group. 

 Support with goods and discounts on services and materials for 
several events and organisations at the Addison Road Community 
Centre all of which are seeking to raise awareness about 
environmental and social sustainability. One of the big projects at 
the Addison Road Centre was the repair and rejuvenation of the 
Yenmala Nura Indigenous Storytelling Garden. This successful 
example of reuse was made possible by a grant from the Disney 
Foundation and the co-operation of the Addison Road Community 
Centre. The work was carried out by an accomplished Aboriginal 
Artist who supported community wide involvement in the project. 
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VOLUNTEERS AT REVERSE GARBAGE 

The Yenmala Nurra Garden project highlights the value of Reverse 
Garbage’s strong volunteer program. Volunteering at Reverse Garbage 
takes many forms from the children and school groups that helped with 
the Garden to corporate volunteers and other organized programs which 
all combined equals 120 to 180 volunteers hours contributed to Reverse 
Garbage every week.  

We have professionals in the community who share their skills on 
committees, undertaking internship projects and doing creative work 
designing and making craft prototypes or samples.  

Reverse Garbage has a wide  variety of volunteer roles in retail, 
warehouse operations and education. This makes us a preferred location 
for agencies seeking volunteer opportunities for people who have 
experienced long term unemployment or have other reasons to contribute 
volunteer labour to the community. Through these programs Reverse 
Garbage is able to support people to return to work and experience the 
value of contributing to the community.  

In turn, the volunteers bring the warehouse to life by working along side 
paid staff processing donations, preparing displays, undertaking handy 
work or helping with programs and services.   

Our regular weekly craft group has grown out of the volunteer group that 
assisted with the Garden Project. They continue as a group that learns 
and practices creative reuse skills for other shared art projects.  

 

 

SUPPORT CIRCULAR ECONOMY AWARENESS 

Reverse Garbage has also worked with businesses, social enterprises and 
individuals to raise awareness about achieving greater environmental 
protection by encouraging the adoption of circular economy prinicples. 

During Sydney’s Vivid Festival, Reverse Garbage partnered with 
Circular Economy Australia and a host of other organisations to launch 
Vivid Ideas. The event, entitled 'Upskill to Upcycle' was aimed at 
celebrating the Circular Economy, looking at designing ways to leverage 
a more resourceful future through redesign and reuse.  

The event had over 150 attendees, 4 panel experts presenting on the 
principles of the Circular Economy and 12 inspiring design ideas. The 
event was a huge success, with an extremely diverse group present from 
innovators through to government representatives, as well as  
manufacturing and community focused organisations. 

Candice Quartermain, convener of the event and Founder of  Circular 
Economy Australia said: 

"It was an honour to have Reverse Garbage host a design table, as they 
daily live and breathe rethinking our take, make and throw away 
economy. This naturally made them an inspiring contributor for this 
event.  

Next year the event aims to return bigger and better. We look forward to 
involving Reverse Garbage again.”   
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Partnership: Reverse Garbage and Westpac 

THE CIRCULAR ECONOMY GIVES BINS A 
SECOND LIFE 

Westpac has more than 6,000 staff in its CBD head offices.  Up 
until recently, each one of those staff had a desk bin that was 
emptied by cleaners at the end of every day.  Westpac has been 
targeting a 75% recycling rate for its Sydney head offices.  But the 
rubbish bins at every desk were counter-productive to this target as 
it limited the rubbish being separated into recyclables.  So to 
support its recycling targets, Westpac removed all the under-desk 
rubbish bins and supported staff to use the main kitchen bins for all 
waste and recycling.  

This left Westpac with a new question: “What to do with the 3000 
plus wastepaper bins?” Not wanting to send these bins to landfill, 
Westpac needed to find something more creative to do with them. 
That’s where RG came in. 

Westpac delivered the bins to Reverse Garbage early in 2015.  The 
bins have been given a second life as RG renamed our popular $5 
‘fill-a-bag’ area as the “fill-a-bin” area.  Some of the bins have been 
creatively repurposed to create a water sensitive outdoor garden in 
RG’s Secret Garden.  In the six months to June 2015, more than 
2600 bins were sold to become junk percussion drums, loose play 
items in school yards and day-care centres, storage options in 
garages and some may even have been used as rubbish bins! 

Commercial partnerships are vital to our mission. Together we can 
help keep waste out of landfill and provide materials for the 
creative reuse RG is known for. 
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STRATEGIC PLANNING  

In March 2015, a stakeholder consultation process was established to inform Reverse Garbage’s (RG) 
strategic planning process. Three focus groups were held involving 10 community participants and 8 RG 
staff/volunteers. An online survey also attracted 80 responses. The feedback from the customer Survey in 
February and March was also included in the Board’s consideration. 

 KEY THEMES FROM FOCUS GROUPS & SURVEY  

 WHAT DO PEOPLE VALUE ABOUT RG?  

Customers described RG as the place to go to for unique materials that cannot be found anywhere else. Of particular 
value are the industrial, theatrical and large scale materials that normally bypass the retail sector.   

Survey respondents were asked to rank the most valuable functions of RG. In order of importance:   

1. diverting materials from landfill (64% ranked this 1 or 2) 
2. providing an ethical reuse shopping option for people and businesses 

 (65% ranked this 1 or 2)  
3. educating the community about sustainability through school and 

community workshops (23% ranked this 1 or 2 and 33% ranked this 3)  

WHAT DOES RG DO WELL? 

 Strong loyal repeat customer base 
 RG has a strong brand that has the capacity to attract new customers  
 RG’s power to educate, either through its long term presence in Marrickville  

or via its workshops was noted as a real strength.  
 RG is willing to innovate – having tried many initiatives over time  

WHAT COULD RG DO BETTER?  

 Better relationships with donor companies 
 More consistent and visible pricing 
 Better internal communication within the organisation  
 Strengthen focus/ refocus on industrial waste 
 Improve customer service – support a fun happy vibe  

HOW CAN RG INCREASE SALES & REVENUE GENERATING 
ACTIVITIES?  

 Expand customer base beyond the usual suspects 
 More ideas and direction for people who don’t naturally see the upcycle opportunities 
 Workshops 
 Online shopping options 

  
  

“I like the idea of ending 
waste.”  

“I come to get my creative 
juices flowing.”  

“When you think art, you 
think RG.”   

“The first time I walked in I 
thought it was Aladdin’s 
cave.”  

 “I come for inspiration.” 

“A not for profit re-use 
centre for creative people 
and the community. 
Providing materials for 
schools, theatre groups, 
businesses and the general 
public at very affordable 
prices.”  
Comments from focus groups and 
RG online survey  
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STRATEGIC BUSINESS PLAN 2015/16 

The purpose of this plan is to guide the work of the Reverse Garbage Staff, Volunteers and Board so that we can be 
a well-run organisation that makes a difference to the environment by reducing industrial waste to landfill and  
diverting it as resources for creative purposes. 

KEY ACTIONS AREAS 
☑ Enhance and strengthen our Retail offering to build a culture of reuse among an expanding consumer base  

 Improve the retail offering that assist customers to use the resources 
 Improve communication with customers by upgrading web site; enhancing signage and standardising pricing 
 Make it easier to purchase items remotely by re-instating mail order services 
 Clean up the warehouse shopping area to make it safer and more inviting for customers 

☑ Develop our Education and Partnership Programs to meet our objectives 
 Clean up the warehouse shopping area to make it safer and more inviting for customers 
 Build more about sustainability education into our programs to increase environmental outcomes  
 Establish regular in-house workshops and activities to teach reuse skills  
 Seek grant funding to allow education program to grow into new areas 
 Establish more structured systems for promoting the educational outcomes of our programs 

 
☑ Work with Businesses to reduce waste to landfill and extend the useful life of resources 

 Improve communication by upgrading the website  
 Strengthen relationships with donor businesses to increase the quality of products for sale 
 Strengthen relationships with business customers to increase revenue and support more businesses to make 

sustainable choices 
 

☑ Improve our Governance to become a stronger and more robust organisation 
 Review the constitution to ensure it complies with current requirements – and recommend changes if required 
 Review membership processes with a view to strengthening membership involvement and support 
 Improve transparency of structures; decision making and reporting to ensure the RG is meeting current standards 

of good practice governance 
 
☑ Improve our Financial Sustainability to ensure that RG can continue into the future 

 Set budget and income targets to achieve recommended financial buffer as soon as possible 
 Track income and expenditure against budget and targets to improve information for financial decision making  
 Apply for DGR status to increase possible grants and donations 
 Diversify income by  applying for  grants and sponsorships 

WE WILL REPORT ON OUR PROGRESS BY: 
☑ Monthly reporting to the Board on progress in each area 
☑ Quarterly reporting on our website and in social media  (October; January, April and July) 
☑ Annual report to members at our AGM 

PARTNERS IN OUR WORK FOR THE YEAR WILL INCLUDE: 
☑ The staff team and board 
☑ Business customers and donors 

Schools, Childcare providers 
and Educators 

☑ Customers and supporters 
☑ Artists and cultural workers 
☑ Local councils and State 

Government 

☑ Members and volunteers 
☑ Education and retail customers  
☑ Community organisations and 

clubs 
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FINANCIAL REPORT 

 

 

The 2015 Reverse Garbage Co-operative Ltd Financial Report was prepared by: 

Stanley Sandler, FCA, Assurance Practitioner 

PO Box 1321 

Macquarie Centre, NSW 2113 

Phone  0402 917 409 

Email  Stan@sands.net.au 
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Auditors Independence Declaration

To the Members of Reverse Garbage Co-operative Ltd

I declare that, to the best of my knowledge and belief, during the year ended 30 June 2015 there have been:

(i) no contraventions of the auditor independence requirements as set out in the Co-operatives (Adoption of
 National Law) Act 2012 in relation to the Audit; and

(ii) no contraventions of any applicable code of professional conduct in relation to the audit.

Stanley D Sandler, FCA

'Assurance Practitioner',

12/22 Fontenoy Road,

Macquarie Park, NSW 2113

________________________________________

Signed at Macquarie Park this 29th day of August   2015 
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Statement of Comprehensive Income

For the year ended 30 June 2015

Note 2015 2014

$ $

Trading revenue 2 945,510.77 1,010,422.00

Cost of goods traded 3 (61,402.84) (60,017.00)

Gross profit 884,107.93 950,405.00

Other revenues from ordinary activities 2 89,684.61 72,862.00

Borrowing costs expense 3 (439.00)

Occupancy expenses (74,275.90) (53,853.00)

Salaries (647,749.50) (667,560.00)

Depreciation and amortisation expenses 3 (3,564.00) (12,660.00)

Superannuation expenses (57,737.54) (57,597.00)

Other operating expenses (188,315.18) (234,585.62)

Net Profit  2,150.42 (3,427.62)

Total changes in equity 2,150.42 (3,427.62)

Opening retained profits 110,507.00 113,934.62

Net profit 2,150.42 (3,427.62)

Closing retained profits 112,657.42 110,507.00

The accompanying notes form part of these financial statements.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Statement of Financial Position  as at 30 June 2015

Note 2015 2014

$ $

Current Assets

 Cash assets 4 106,376.98 140,586.00

 Receivables 5 28,170.30 24,122.00

 Inventories 6 31,042.89 34,950.00

 Current tax assets 1,257.88 4,674.00

 Other 7 13,001.03 22,219.00

 Total Current Assets 179,849.08 226,551.00

Non-Current Assets

 Property, plant and equipment 8 8,410.37 9,495.00

 Total Non-Current Assets 8,410.37 9,495.00

 Total Assets 188,259.45 236,046.00

Current Liabilities

 Payables 9 28,703.17 38,484.00

 Provisions 10 46,898.86 69,480.00

 Other 11 17,575.00

 Total Current Liabilities 75,602.03 125,539.00

 Total Liabilities 75,602.03 125,539.00

 Net Assets 112,657.42 110,507.00

Equity

 Retained profits 112,657.42 110,507.00

 Total Equity  112,657.42 110,507.00

The accompanying notes form part of these financial statements.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

Note 1:  Summary of Significant Accounting Policies

'The directors have prepared the financial statements on the basis that the co-operative is a non-reporting entity because
there are no users who are dependent on its general purpose financial financial statements. These financial statements
are therefore special purpose financial statements that have been prepared in order to meet the reuirements of the
Co-Operatives (Adoption of National Law) Act 2012. The co-operatie is a not-for-profit entity for financial reporting
purposes under the Australian Accounting Standards.

The financial statements have been prepared in accordance with the mandatory Australian Accounting Standards
applicable to entities reporting under the Co-Operatives (Adoption of National Law) Act 2012 and the significant
accounting policies disclosed below, which the directors have determined are appropriate to meet the needs of the
members are consistent with those of previous periods unless stated otherwise.

The financial statements, except for the cash flow information, have been prepared on an accruals basis and are based
on historical costs unless otherwise stated in the notes. Material accounting policies adopted in the preparation of these
financial statements are presented below and have been consistently applied unless stated otherwise.

The financial statements were authorised for issue on  2015 by the directors of the company'.

(a)    Property, Plant and Equipment (PPE)

 Leasehold improvements and office equipment are carried at cost less, where applicable, any accumulated
 depreciation.

 The depreciable amount of all PPE is depreciated over the useful lives of the assets to the co-operative
 commencing from the time the asset is held ready for use.

 Leasehold improvements are amortised over the shorter of either the unexpired period of the lease or the
 estimated useful lives of the improvements.

(b)    Impairment of Assets

 At the end of each reporting period, the entity reviews the carrying values of its tangible and intangible assets to
 determine whether there is any indication that those assets have been impaired. If such an indication exists, the
 recoverable amount of the asset, being the higher of the asset’s fair value less costs to sell and value in use, is
 compared to the asset’s carrying value. Any excess of the asset’s carrying value over its recoverable amount is
 expensed to the income statement.

(c)    Employee Benefits

 Provision is made for the co-operative's liability for employee benefits arising from services rendered by
 employees to the end of the reporting period.  Employee benefits have been measured at the amounts expected to
 be paid when the liability is settled.

(d)    Provisions

 Provisions are recognised when the co-operative has a legal or constructive obligation, as a result of past events,
 for which it is probable that an outflow of economic benefits will result and that outflow can be reasonably
 measured. Provisions are measured at the best estimate of the amounts required to settle the obligation at the end
 of the reporting period.

(e)    Cash and Cash Equivalents

 Cash and cash equivalents include cash on hand, deposits held at call with banks, and other short-term highly
 liquid investments with original maturities of three months or less.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

(f)    Revenue and Other Income

 Revenue is measured at the fair value of the consideration received or receivable after taking into account any
 trade discounts and volume rebates allowed. For this purpose, deferred consideration is not discounted to present
 values when recognising revenue.

 Interest revenue is recognised using the effective interest rate method, which for floating rate financial assets is
 the rate inherent in the instrument. Dividend revenue is recognised when the right to receive a dividend has been
 established.

 Grant and donation income is recognised when the entity obtains control over the funds, which is generally at the
 time of receipt.

 All revenue is stated net of the amount of goods and services tax (GST).

(g)    Leases

 Leases of PPE, where substantially all the risks and benefits incidental to the ownership of the asset, but not the
 legal ownership, are transferred to the co-operative, are classified as finance leases.

 Finance leases are capitalised by recording an asset and a liability at the lower of the amounts equal to the fair
 value of the leased property or the present value of the minimum lease payments, including any guaranteed
 residual values. Lease payments are allocated between the reduction of the lease liability and the lease interest
 expense for that period.

 Leased assets are depreciated on a straight line basis over the shorter of their estimated useful lives or the lease
 term. Lease payments for operating leases, where substantially all the risks and benefits remain with the lessor,
 are charged as expenses in the period in which they are incurred.

(h)    Goods and Services Tax (GST)

 Revenues, expenses and assets are recognised net of the amount of GST, except where the amount of GST
 incurred is not recoverable from the Tax Office. In these circumstances, the GST is recognised as part of the cost
 of acquisition of the asset or as part of an item of the expense. Receivables and payables in the assets and
 liabilities statement are shown inclusive of GST.

(i)    Trade and Other Payables

 Trade and other payables represent the liability outstanding at the end of the reporting period for goods and
 services received by the association during the reporting period, which remain unpaid. The balance is recognised
 as a current liability with the amounts normally paid within 30 days of recognition of the liability.

(j)    Income Tax 

 The co-operative is exempt from the payment of income tax under Subdivision 50 of the Income Tax Assessment
 Act 1997, as it is an income tax exempt entity.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

Note 2015 2014

Note 2:  Revenue and Other Income

Sales and other revenue:

Sale of Goods 945,510.77 1,010,422.00

945,510.77 1,010,422.00

Other revenue:

Interest revenue 1,996.30 3,026.00

Educational Services 73,862.22 69,051.00

Insurance Claim 13,329.99

Other income 496.10 785.00

89,684.61 72,862.00

Other income:

Bad Debts provision written off 3,000.00

3,000.00

Note 3:  Profit from Ordinary Activities

Profit (loss) from ordinary activities after:

Charging as Expense:

Bad and doubtful debts 1,525.04

Borrowing costs - motor vehicle lease 439.00

Cost of goods traded 61,402.84 60,017.00

Depreciation & loss on sale of non-current assets:

 - Loss on disposal of fixed assets 7,407.00

 - Motor Vehicles & Equipment 3,564.00 5,253.00
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

Note 2015 2014

Note 4:  Cash assets

Bank accounts:

Cash At Bank 14,829.41 19,781.00

CBA Savings Account 89,282.05 115,642.00

Rev Prepaid card 1,115.52 3,763.00

Other cash items:

Cash on hand 1,150.00 1,400.00

106,376.98 140,586.00

Note 5:  Receivables

Current

Trade debtors 28,170.30 27,122.00

Provision for doubtful debts (3,000.00)

28,170.30 24,122.00

28,170.30 24,122.00

Note 6:  Inventories

Current

At Valuation - (Using an absorption cost method) 31,042.89 34,950.00

31,042.89 34,950.00

Note 7:  Other Assets

Current

Prepayments 13,001.03 18,298.00

Other 3,921.00

13,001.03 22,219.00
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

Note 2015 2014

Note 8:  Property, Plant and Equipment

Plant and equipment:

 - At cost 23,345.37 21,716.00

 - Less: Accumulated depreciation (16,955.00) (13,391.00)

6,390.37 8,325.00

Motor vehicles:

 - At cost 91,563.00 91,563.00

 - Less: Accumulated depreciation (91,563.00) (91,563.00)

Other property, plant and equipment:

 - At cost 2,020.00 1,170.00

 - Less: Accumulated depreciation

2,020.00 1,170.00

8,410.37 9,495.00

Note 9:  Payables

Unsecured:

 - Trade creditors 6,953.14 12,111.00

 - Other creditors 21,750.03 26,373.00

28,703.17 38,484.00

28,703.17 38,484.00

Note 10:  Provisions

Current

Employee entitlements* 46,898.86 69,480.00

46,898.86 69,480.00

* Aggregate employee entitlements liability 46,898.86 69,480.00
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Notes to the Financial Statements

For the year ended 30 June 2015

Note 2015 2014

Note 11:  Other Liabilities

Current

Provision for refund of project funds 17,575.00

17,575.00
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Statement of Cash Flows

For the year ended 30 June 2015

2015 2014

$ $

Cash Flow From Operating
 Activities

Receipts from customers 1,027,625.74 1,078,838.10

Payments to Suppliers and employees (1,061,350.95) (1,083,641.36)

Interest received 1,996.30 3,026.00

Net cash provided by (used in) operating activities
 (note 2) (31,728.91) (1,777.26)

Cash Flow From Investing Activities

Payment for:

OtherAssets 0.26 (100.00)

Payments for property, plant and equipment (2,479.37) 5,098.00

Net cash provided by (used in) investing activities (2,479.11) 4,998.00

Net increase (decrease) in cash held (34,208.02) 3,220.74

Cash at the beginning of the year 140,586.00 137,365.26

Cash at the end of the year (note 1) 106,376.98 140,586.00

The accompanying notes form part of these financial statements.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Statement of Cash Flows

For the year ended 30 June 2015

2015 2014

Note 1. Reconciliation Of Cash

For the purposes of the statement of cash flows, cash
 includes cash on hand and in banks and investments in
 money market instruments, net of outstanding bank
 overdrafts.

Cash at the end of the year as shown in the statement of
 cash flows is reconciled to the related items in the
 balance sheet as follows:

Cash At Bank 14,829.41 19,781.00

CBA Savings Account 89,282.05 115,642.00

Rev Prepaid card 1,115.52 3,763.00

Cash on hand 1,150.00 1,400.00

106,376.98 140,586.00

Note 2. Reconciliation Of Net Cash Provided By/Used In Operating
 Activities To Net Profit

Operating profit (loss) after tax 2,150.42 (3,427.62)

Depreciation 3,564.00 12,660.00

Provision for doubtful debts (3,000.00)

Changes in assets and liabilities net of effects of
 purchases and disposals of controlled entities:

(Increase) decrease in trade and term debtors 2,873.94 (1,419.90)

(Increase) decrease in finished goods 3,907.11 (10,376.00)

(Increase) decrease in prepayments 5,296.97 (11,071.00)

Increase (decrease) in trade creditors and accruals (5,157.86) 2,075.90

Increase (decrease) in other creditors (22,197.97) (551.00)

Increase (decrease) in employee entitlements (22,581.14) 12,809.00

Increase (decrease) in sundry provisions 3,416.12 (2,476.64)

Net cash provided by (used in) operating activities (31,728.91) (1,777.26)

The accompanying notes form part of these financial statements.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Independent Auditor's Report to the Members

Report on the Financial Report

I have audited the accompanying financial report, being a special purpose financial report, of Reverse
Garbage Co-operative Ltd (the co-operative), which comprises the Directors Report, Statement of
Comprehensive Income, Statement of Financial Position, notes comprising a summary of significant
accounting policies and other explanatory notes for the financial year ended 30 June 2015.  

Board's Responsibility for the Financial Report

The board of Directors of Reverse Garbage Co-operative Ltd are responsible for the preparation of the
financial report and have determined that the basis of preparation described in Note 1, is appropriate to meet
the requirements of the Co-Operatives (Adoption of National Law) Act 2012 and is appropriate to meet the
needs of the members.  The Board’s responsibilities also includes such internal control as the Board
determine is necessary to enable the preparation  of a financial report that is free from material misstatement,
whether due to fraud or error: selecting and applying appropriate accounting policies, and making
accounting estimates that are reasonable in the circumstances.

Auditor's Responsibility

My responsibility is to express an opinion on the financial report based on my audit. I have conducted my
audit in accordance with Australian Auditing Standards.  Those Standards require that I comply with
relevant ethical requirements relating to audit engagements and plan and perform the audit to obtain
reasonable assurance whether the financial report is free from material misstatement.

An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the
financial report. The procedures selected depend on the auditor’s judgement, including the assessment of the
risks of material misstatement of the financial report, whether due to fraud or error. In making those risk
assessments, the auditor considers internal control relevant to the co-operative's preparation of the financial
report that gives a true and fair view, in order to design audit procedures that are appropriate in the
circumstances, but not for the purpose of expressing an opinion on the effectiveness of the co-operative's
internal control.  An audit also includes evaluating the appropriateness of accounting policies used and the
reasonableness of accounting estimates made by the Board of Directors, as well as evaluating the overall
presentation of the financial report.

I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for my audit
opinion.

Auditor's Opinion

In my opinion, the financial report of Reverse Garbage Co-operative Ltd as at 30 June 2015 is in accordance
with the Co-Operatives (Adoption of National Law) Act 2012, including:

a. giving a true and fair view of the co-operative's financial position at at 30 June 2015 and of its
performance for the year ended on that date: and 

b. complying with Australian Accounting Standards to the extent described in Note 1.
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Reverse Garbage Co-operative Ltd ABN 70 561 909 900
Independent Auditor's Report to the Members

Basis of Accounting

Without modifying my opinion, I draw attention to Note 1 to the financial report, which describes the basis
of accounting. The financial report has been prepared to assist Reverse Garbage Co-operative Ltd to meet
the requirements of the Co-Operatives (Adoption of National Law) Act 2012. As a result, the financial
report may not be suitable for another purpose.

Signed on :
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A glimpse at the team behind the scenes in 2015…..   
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E :  in fo@reversegarbage.org .au  
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